


Dear Friends,

It’s been our
 privilege, f

rom small 

beginnings ov
er a century 

ago, to serve
  

Texas Custome
rs and commun

ities.

We greatly ap
preciate all 

the support  

we’ve receive
d as we have 

grown over th
e 

years.

As a company 
with deep roo

ts in Texas, 

we are optimi
stic about Te

xas. We face 
many 

challenges, b
ut in our vie

w, the state’
s  

“can-do” spir
it will preva

il, and we ar
e 

building stor
es across Tex

as in anticip
ation 

of a bright f
uture. 

We are hoping
 for, and wor

king for, the
 

best Texas ca
n be for all 

its people.

I hope you en
joy learning 

more about us
  

and our great
er mission of

 supporting o
ur 

people and ou
r communities

.

Thanks for ge
tting to know

 us better!

Charles Butt,
 CEO 



SS ome retailers serve only one type of Customer. 

Others offer Customers the same products and 

services at each location, no matter what. 

Some retailers offer low prices by sacrificing 

product quality. Others provide quality products, but 

at a high price. 

And some retailers put the bottom line first, at 

the expense of taking care of people.

H-E-B is a different kind of retailer.

H-E-B cares about every type of Customer, from 

those struggling to feed their families on a tight 

budget who are looking for value to those looking for 

an organic fresh market experience as they prep for 

an evening of entertaining. 

We believe you can offer Customers great quality 

products and still keep prices low for everyone. We 

manufacture many of our own products, designed 

specifically for the tastes and styles of Texans.

We employ over 76,000 people we call Partners 

— we’re all working together in the Spirit of H-E-B, 

committed to excellence, and engaged in a cause that 

is more than a job. 

We believe people matter, and we have a mission 

to make their lives better, which is at the heart of 

everything we do.

This is our story, shared through the values  

that have brought us where we are today: our work 

ethic, our drive for financial success, our focus  

on innovation and the needs of our Customers,  

our care for people, and our commitment to 

community service.

No two H-E-B stores are exactly alike. We tailor each and every one  
          of our stores to be unique and powerful for the neighborhood  
     and Customers it serves, because we care about every Customer.

A Different Kind  
           of Retailer.

S

Florence Butt opens 

the first store in 

Kerrville, Texas.  

She invests $60 in the 

business to get started.

H-E-B hires its first employee,  

G. Leland Richeson. He later  

becomes one of H-E-B’s first retirees.

Mrs. Butt invests in the company’s first 

transportation system by purchasing a 

horse and wagon to make deliveries.

1905

1906

1

H-E-B Fun FAct

H-E-B bread  

plants produce  

1.54 billion 
slices of bread  

each year—laid 

end to end, that’s 

enough bread to 

stretch to the  

moon and back.

1913
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Mrs. Butt and her son Howard E. Butt add  

more horsepower to their transportation fleet 

with the purchase of a Model T for deliveries.

1916

Howard E. Butt takes 

over the family business.

1919
H-E-B converts to a cash and carry system 

and lowers prices for the first time. 

The company adds meats and a few unrefrigerated produce items,  

along with items such as toothpaste, razor blades, and aspirin.

1922

H-E-B began with one store in 1905, nestled in 

Kerrville, in the heart of the Texas Hill Country.

Our story is one of perseverance — of early 

failures and trying again. Slowly, the company began 

to flourish as it expanded into the Rio Grande Valley, 

South Texas, and the Texas coast.

We’ve always believed in the value of hard work 

and the importance of taking care of people. And 

we’ve always dreamed big.

We make a Bold Promise: We’re taking a stand 

together to build the greatest retailing company. 

How do we do this each and every day?

We hire great people, offer Customers the best 

service, and sell only the freshest, safest products. 

Moreover, we always look for great products for today 

and tomorrow, and make sure to give Customers low 

prices with the best value.

Built on Hard Work, Bold 
Promises, and Big Dreams.

H-E-B Fun FAct In 2010, H-E-B received the National Retailer of the Year Award from 

Progressive Grocer magazine, a leading voice in the grocery industry for the past 90 years. 

This is the trade publication’s highest honor.

WoRK EtHic
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H-E-B converts to a 

grocery system of food 

aisles and check stands.

1924
H-E-B opens its first 

store in Laredo.

1929H-E-B moves 

headquarters from 

Kerrville to Harlingen.

1928

H-E-B doubles in size by 

successfully opening a 

second store in Del Rio.

While other retailers struggle, H-E-B continues to 

thrive. We are not shying away from the challenges 

presented by the current economy. Instead, we are 

committed to investing in the future of our Partners, 

our Customers, and our business.

We take almost all of our net income and 

reinvest it in our stores and facilities, in our Partners, 

and in lowering our prices for our Customers. We 

continue to be well positioned for the future, and 

have much to be proud of as a company.

investing in  
         our Future.

H-E-B Today by the Numbers

Years in operation (as of  November 26, 2010) 105

Number of Partners (employees) 76,000

Annual U.S. Sales $15 billion

Annual Global Sales $16 billion

Ranking among U.S. private companies (source: Forbes, based on sales, 2009) 19th   

Number of Customers per week served by H-E-B (on average) 8.2 million

Number of stores 329

Number of stores in Mexico 36

Number of Central Markets 8

Number of H-E-B Plus! locations 23

Average square footage per store 70,000 square feet

Largest store by square footage (H-E-B Plus!) 178,000 square feet

Number of stores with pharmacies 215

Number of unique Own Brand items 11,800+

comPEtE to Win: FinAnciAL SuccESS
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H-E-B owns 17 stores with annual 

sales exceeding $2 million.

1930
H-E-B formalizes its spirit of giving by 

beginning to contribute five percent of 

pre-tax earnings to charitable causes.

1934
H-E-B enters its largest 

city yet — Corpus Christi.

1931

While we have an impressive history, fueled by hard work, tireless dedication, and a 

commitment to taking care of people, we’re also an innovative company that tailors our 

individual stores, store formats, and product offerings to the needs of the Customers in  

each community we serve.

H-E-B FooD/DRuG:  
tHE oRiGinAL    
H-E-B’s Food/Drug Store 

Format is our primary store design. These stores 

range in size from the smallest at 16,200 square 

feet to the largest at 178,000 square feet, and offer 

the following departments: Grocery, Bakery, Deli/

Food Service, DrugStore, Produce, Floral, Meat, and 

Seafood. Although the format of these stores is 

similar, the product assortment, store layout, and 

store offerings vary from store to store. 

Always focused on how to serve Customers’ needs 

better, no two H-E-B stores are exactly alike. Some 

include convenient coffee bars and sushi bars, on-site 

tortillerias, and an expanded selection of prepared 

foods. Other stores offer drive-thru pharmacies for 

those who are really pressed for time. Some have gas 

stations and car washes in the parking lot. 

Still others feature a Cooking Connection kiosk, 

where daily demonstrations from expert chefs provide 

Customers with new dinner ideas. Many stores feature 

the Showtime Selling Program, with Partners offering 

samples of products or cooking up new, easy meal 

options for families.

creating innovative Stores  
& Products customers Love

A major hurricane 

destroys H-E-B’s 

Harlingen distribution 

warehouse, but stores 

stay open to provide 

food for disaster victims.

1933
A major hurricane 

destroys H-E-B’s 

Harlingen distribution 

warehouse, but stores 

stay open to provide 

food for disaster victims.

1933

comPEtE to Win: innovAtion / cuStomER FocuS 
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H-E-B purchases audiometers for free hearing 

tests in Kerrville and Rio Grande Valley schools.

H-E-B opens the company’s 

central bakery in Corpus Christi.

1936 H-E-B opens its first store with a vapor-cooled vegetable 

display counter and parking lot in Corpus Christi.

H-E-B delights children clamoring to 

swing their legs and sit up high when 

it introduces rolling baskets to replace 

wooden, over-the-arm baskets.

1937 H-E-B begins operating the 

Harlingen Cannery Co.; the  

first product is grapefruit juice.

cEntRAL mARKEt:  
tHE uLtimAtE FooD ExPERiEncE
Perhaps one of our biggest innovations was the 

introduction of our Central Market stores in 

1994. Combining the concept of a specialty store 

with a farmers’ market, Central Market provides 

the most complete selection of produce, meats, 

seafood, cheese, wines, and specialty grocery items 

from around the world — all under one roof. An 

amusement park for food lovers, each location  

has an on-site European-style bakery, as well as  

a full kitchen making hundreds of chef-prepared 

dishes daily. 

Central Market’s continued emphasis on 

innovation and freshness means more than new 

products on the shelves. Central Market, with its 

full-service staff of expert Partners called “Foodies,” 

inspires passion and learning and helps Customers 

celebrate what food is all about: bringing people 

together. It has redefined quality standards and 

elevated grocery shopping to an experience enjoyed 

by Texans around the state. 

Today, our original Central Market in Austin is 

the second most visited tourist site in Texas outside 

the state capitol. And we have eight Central Market 

stores altogether: two in Austin and one each in  

San Antonio, Dallas, Fort Worth, Houston, Plano,  

and Southlake.

H-E-B Fun FAct

H-E-B employs 

37,400 dairy 
cows each day. 

That’s enough 

to provide a 

glass of milk 

to every child 

in elementary 

school in Texas 

each day.
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H-E-B begins packaging coffee under the 

names H-E-B Quality and H-E-B Best. Texans 

are more wide-awake than ever.

1938

1940H-E-B breaks into Longhorn territory with 

the purchase of four stores in Austin.

H-E-B moves headquarters from 

Harlingen to Corpus Christi.

H-E-B opens its first  

air-conditioned store  

and offers frozen foods.

1942
H-E-B establishes a banana-curing 

room in its Harlingen warehouse.

1939

H-E-B PLuS!: 
EvERYtHinG iS BiGGER 
in tExAS

In 2004, we opened our first three H-E-B Plus! 

stores with 109,000 square feet of retail space. Since 

then, we’ve opened 20 additional Plus! stores, with 

the largest, in San Antonio, at 178,000 square feet.

H-E-B Plus! stores expand on our core strengths 

in fresh foods such as Produce, Dairy, Bakery, 

Meat, and Seafood while introducing exciting new 

departments to shoppers, such as Cook and Grill, 

Card and Party, Entertainment, Baby, Home, and Do  

It Yourself, all while maintaining our commitment  

to low prices every day.

Plus! stores feature over 40,000 new items, 

including upscale food items offered in Central 

Market stores, over 900 varieties of fresh fruits 

and vegetables, over 100 types of organic produce 

offerings, over 100 kinds of fresh fish from over 50 

countries, beer and wine from around the world, 

more than 400 imported and specialty cheeses, plus 

the expanded offerings in our General Merchandise 

[GM] businesses, and a café and coffee bar.

Customers can also expect to find something 

different and new every time they visit an H-E-B 

Plus! store, with surprise buys and super values 

every day.
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H-E-B begins doing business 

in the Alamo City after buying 

three stores in San Antonio.

1943 Rosie the Riveter shows up at H-E-B  

when the company hires its first female  

store manager, Ms. Bessie Schroeder,  

for a Corpus Christi store. 

By the end of the year, H-E-B hires nine female store managers,  

who all remain with the company after World War II ends.

H-E-B Fun FAct

H-E-B produces  

69 million 
dozen  
tortillas 

every year! 

Our corn tortilla  

line in Corpus 

Christi produces 

72,000 tortillas  

(that’s seven  

miles of tortillas!)  

an hour.

H-E-B opens Silver Valley bottling plant 

at Harlingen Cannery Company.

1949

mi tiEnDA:  
tHE LAtino 
cEntRAL mARKEt

In 2006, we opened Mi Tienda — a fresh, Central 

Market type of shopping experience for Latino 

Customers — in Houston. 

At Mi Tienda, Partners greet and speak to 

Customers in Spanish. Colorful villages with 

distinctive rooftops indicate where one store 

department ends and the next one begins. Spanish 

music pulses through the air. 

Everywhere, Customers see fresh products being 

made from scratch, right before their eyes — there’s 

the Panadería (Bakery) with its variety of handmade 

Mexican pastries, the Aguas Frescas bar with its 

Mexican aguas (waters) and custom-blend natural 

fruit jugos (juices), the Carnicería (Market) with 

its fresh cuts of meat, and the Cevichería (Seafood) 

offering fresh fish tacos nearby. At the authentic 

Tortillería, Partners soak, mill, and grind corn to 

make fresh masa (paste), which is then either sold 

to Customers or used to make the fresh corn tortillas 

sold in the store. 

La Cocina de Mi Tienda is a full-fledged Mexican 

restaurant inside the store, where Partners grill 

frijoles, charros, carnitas, and pupusas on steam 

tables right in front of Customers. Families can gather 

around picnic tables at La Cocina to eat and enjoy.

Mi Tienda is a true experience, from the fresh 

food to the vibrant colors, and the music that makes 

you want to dance. And since we’re H-E-B, it’s still 

about low prices, too.

H-E-B opens an ice cream plant in 

Corpus Christi with a 15-gallon freezer.
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JoE v’S SmARt SHoP: 
tHoSE WHo KnoW, 
SAvE BiG WitH JoE
In 2010, we welcomed the 

newest member of the 

H-E-B family — Joe V’s Smart Shop in Houston. Joe 

V’s aims to make H-E-B the retailer of choice with 

value Customers throughout the state.

Joe V’s offers Customers great Meat and Produce 

Departments, plus a limited assortment in Grocery, 

Drug, Bakery, and Business Center Services, and 

promises to provide Customers with ridiculously low 

prices and the highest quality perishables every day.

With Joe V’s, we are really reinventing the 

business to meet the needs of our Customers during 

this tough economy. Joe V’s is a small store, offering 

a narrow assortment of items — 5000 SKUs or less vs. 

the 37,000 SKUs in a regular Food/Drug store — so 

the pressure is on suppliers to offer the lowest costs 

to get their products on Joe V’s shelves. Joe V’s also 

uses a high-technology iCash system, so Checkers do 

not handle Customers’ cash directly. Checkers also bag 

for Customers (no carryouts). 

Joe V’s Smart Shop is the value store that’s a lot 

of fun, offering outrageous deals at ridiculous prices!

H-E-B opens the first complete food/

drug store in the U.S. in Corpus Christi.

Remember pay phones? 

H-E-B installs its first pay 

phone at an Austin store.

1950

Howard E. Butt is elected to the 

Executive Committee of the 

National Association of Food Chains.

1952
H-E-B opens 14 retail 

stores in San Antonio.

1953
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H-E-B mExico: SuccESS 
SoutH oF tHE BoRDER
In 1997, we launched our 

Supermercados Internacionales H-E-B, S.A. de C.V. 

(Mexico Division) with a single store in Monterrey — 

H-E-B Chipinque, nestled in the foothills of the Sierra 

Madre mountains of northern Mexico.

Today, our Mexico Division includes 36 stores, 

over 6,400 Socios (Partners), a headquarters in 

the historic Obispado sector of Monterrey, and a 

350,000-square-foot Distribution Center. 

Like H-E-B in Texas, H-E-B Mexico continually 

evaluates how to serve our Mexican Customers 

better and works to keep expenses low to offer the 

best prices. Everything we do, from the purchase 

of the land to the way a store is constructed and 

staffed, is focused on productivity and efficiency so 

we can give Customers what is most important to 

them — low prices.

We’ve also opened a new value format store 

in Mexico called Mi Tienda del Ahorro. Although 

they share a name, Mi Tienda in Mexico bears little 

resemblance to Houston’s Mi Tienda. Mi Tienda 

in Mexico features basic Grocery items, including 

Hill Country Fare, Economax, and some H-E-B 

Brand products, and a broad assortment of General 

Merchandise — everything from washers and dryers 

to clothing. 

H-E-B Mexico hit a landmark sales milestone in 

2008, breaking the $1 billion mark in sales.

Mrs. Florence Butt dies in 

Kerrville at the age of 89.

1954

H-E-B celebrates its golden 

anniversary with 70 retail stores.

1955

The Harlingen Cannery Co. becomes the largest 

pineapple processor in the continental U.S.

H-E-B opens a Corpus 

Christi store featuring the 

first play area for children.

1957

H-E-B purchases its first 

diesel truck and trailer rig.

1960

MEXICO
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Texas State Senate passes Resolution No. 81,  

a special commendation to Howard E. Butt for 

his contributions to the State of Texas.

1972 H-E-B opens a completely automated 

ice cream plant, and bread and pastry 

bakery in San Antonio.

H-E-B Fun FAct

In 2009, H-E-B 

donated over 

$38.4 million
worth of food  

and transportation  

to food banks,  

including over  

26 million pounds  

of food.

H-E-B opens a new, six-acre 

distribution center in San Antonio.

1964

Charles Butt is named 

President of H-E-B 

Grocery Company.

1971

H-E-B mAnuFActuRinG, 
WAREHouSinG, AnD 
tRAnSPoRtAtion [mWt]  

Our Manufacturing, Warehousing, and Transportation 

[MWT] business units work together to bring  

H-E-B’s products to our stores and our Customers’ 

shopping carts.

With the help of over 2,000 Partners, 

Manufacturing operates 13 plants and two 

distribution facilities. Our 13 plants include three 

Bakeries, one Tortilleria, two Dairy Plants, one 

Culture Plant, one Culinary Kitchen, a Meat Plant,  

an Ice Cream Plant, a Snack Plant, a Floral Plant, 

and a Print Plant. H-E-B manufactures over 1,700 

different products, such as our H-E-B Corn Chips  

and our Creamy Creations Ice Cream. 

In Warehousing, over 2,800 Partners maintain 

over $250 million in inventory. We have 18 

distribution centers within our various Retail  

Support Centers, and H-E-B’s total warehouse space, 

including Mexico, is over 4.8 million square feet!

In Transportation, we have over 600 Drivers  

who travel close to 56 million outbound miles each 

year. Our transportation fleet consists of 428 tractors, 

2,000 trailers, and 80 mule jockeys that move trailers 

from one location to another.

Our MWT Partners work hard each and every day 

to keep our stores stocked with great products and 

our Customers happy.
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1976
H-E-B opens a modern  

milk plant in San Antonio. 

H-E-B is now the largest 

milk processor in Texas  

and operates the state’s  

largest bread bakery.

H-E-B reaches $1 billion in sales 

during its 75th anniversary.

H-E-B launches its first in-store 

Customer prize game, “Diamond 

Jubilee Bingo.”

1980

1982

Picture this: H-E-B introduces a 

modern photo processing plant.

H-E-B operates more than 150 stores in 

75 Texas communities; by 2005, H-E-B 

sales will increase 10 times over.

The H-E-B Family of Brands. At H-E-B, we are proud to offer Customers over 11,800 individual 

products in our Family of Brands. With each Brand and each product, we strive to create Customer 

loyalty through differentiation, value, and a celebration of the unique flavors of Texas.

H-E-B: mADE FoR tHE 
LovE oF tExAnS.™ 
Because they are inspired 

and approved by you.

Our namesake Brand delivers the quality people 

expect from H-E-B and a whole lot more, including 

things you won’t find anywhere else, such as H-E-B 

Fully Cooked Meats, H-E-B Creamy Creations® Ice 

Cream, and Mootopia®.

 

cEntRAL mARKEt:  
inSPiRE YouR tAStE FoR LiFE.™ 
Specialty products of exceptional taste are  

crafted by Foodies from the purest ingredients.

Our Central Market™ Brand is for foodies  

who relish discovery and express themselves  

through food.

H-E-BuDDY:  
GRoWinG HEALtHY 
LittLE tExAnS.™
With safe and nutritious 

stuff that kids love and parents trust.

H-E-Buddy® products have the most rigorous 

nutritional guidelines of any children’s brand in the 

U.S. No wonder parents love them as much as their 

kids do!

HiLL countRY FARE  
AnD HiLL countRY 
ESSEntiALS:  
SAvinGS You  
FEEL GooD ABout.™
Reliable products at budget-

minded prices for savings you feel good about.

Saving money is important to everyone. These 

Brands offer reliable products at budget-minded 

prices throughout the store.



GEnERAL mERcHAnDiSE
Since 2004, H-E-B has focused strategically on our 

General Merchandise [GM] business, moving from 

traditional supermarket GM to mass merchandising 

GM with a full assortment of products. 

Our GM procurement team sources products from 

around the globe and works with manufacturers to 

design and produce many of our own GM items.

We transfer what we find to be successful in GM 

in our Plus! store format into our Food/Drug stores. 

We are passionate about low prices in GM, and work 

to reduce costs and manage inventory to keep our 

prices low for our Customers. 

Unlike many other retailers whose GM offerings 

look the same from store to store, our GM assortment 

is tailored to meet the needs of the Customers at 

each individual store.

ouR Gm BuSinESSES incLuDE:
■ Cook and Grill 
■ Toys
■ Seasonal
■ Card and Party
■ Do It Yourself 
■ Home 
■ Baby 
■ Entertainment 
■ Texas Backyard  
 (Lawn and Garden)

■ Candy
■ School/Office Supplies
■ Batteries 
■ Sports and In/Out Apparel
■ Tobacco
■ Storage
■ Cleaning Supplies
■ Books/Magazines
■ Photo

12

H-E-B’s headquarters are relocated from Corpus Christi to 

the historic Arsenal in San Antonio, where they remain today. 

The Arsenal was built in 1859 to furnish munitions to Texas frontier forts.  

It served as a supply depot in the Civil War, as well as during both World  

Wars. As headquarters for H-E-B, it’s still a supply depot of sorts.

1985
H-E-B opens its first economical, 

convenience-oriented Pantry 

Foods store in East Texas.

1988
H-E-B hosts the first Feast 

of Sharing dinners in 

Laredo and Corpus Christi. 

1989



At our core, H-E-B is a company where people come first. This commitment to people — 

inside and outside the Company — is at the center of who we are and what we value. It is 

the fabric of our culture, weaving through every decision we make and any action we take at 

work. It is a fundamental value that Partners experience every day.

How do we describe H-E-B’s 
culture of commitment to  
people in three words?  

Because People Matter. 

This phrase, in all of its simplicity, defines the heart 

of what makes the experience of working for H-E-B 

unique and different from other places to work. It 

represents how we work, what we believe, and who 

we are. For many Partners, this may not come as a 

surprise, because making the lives of people better 

has been at the heart of our Company since we began 

selling groceries over 100 years ago.  

And because people matter, H-E-B seriously 

considers how decisions about the business may 

affect our Partners, Customers, Suppliers, and the 

people in the Communities we serve. Every decision 

we make and action we take should be true to H-E-B’s 

culture of caring for people and demonstrate that 

people matter.

Because People matter

cARE FoR PEoPLE

H-E-B establishes a relationship with Daymon 

Associates to develop Own Brand products. 

Today, the company has launched more than 11,800 Own Brand 

products, ranging from eggs to milk to personal and sun care items.

1990 H-E-B opens Marketplace, a 

93,000-square-foot store in 

San Antonio, which is a  

precursor to Central Market.

1991

H-E-B Fun FAct

H-E-B serves 

250,000 
people 

a year at Feast  

of Sharing 

dinners during 

the holidays. 

That’s enough  

to provide two  

hot meals for 

every man, 

woman, and child 

in Waco, Texas.

H-E-B opens the first Central Market in Austin, featuring a 

European bakery and specialty products from around the globe. 

1994

13



What We Offer Our Partners 

GREAt PAY AnD BEnEFitS
Compared to other retailers and manufacturing 

facilities in Texas, we offer:
■ Competitive pay and lots of opportunities 

 for growth.
■ Benefits coverage for eligible Partners after just  

 60 days of service, including dental and vision.
■ Coverage for part-time Partners who have logged 

 1,500 hours or more in the past year and limited 

 medical coverage for other part-time Partners.
■ Competitive premiums, especially for 

 family coverage.
■ A low yearly deductible.
■ A flat $5.00 rate on generics for prescriptions.

In addition to traditional pay and benefits, H-E-B is 

committed to providing Partners and their families 

with programs, resources, and tools to meet their 

life and health needs, such as the Healthy at H-E-B 

Wellness Program, Nurseline and Disease State 

Management support through Blue Cross/Blue Shield, 

voluntary health and dependent care reimbursement 

plans, and more.

  

vALuED PARtnER PERKS
At H-E-B, we owe our success to our Partners who 

work hard to keep Customers coming back every 

day. To say thanks, we created our Valued Partner 

Perks Program. Every Partner receives a discount 

card that saves him or her 10 percent off all the 

products in H-E-B’s Family of Brands. They also 

receive a secondary card for an immediate family 

member. Since we introduced the program in 2008, 

our Partners and their families have saved over $13 

million and counting!

H-E-B Fun FAct

H-E-B’s Ice Cream 

Plant produces 

7,500,000 
gallons of ice 

cream each year.

That’s enough ice 

cream to make 

240 million 
ice cream 
cones!

14

1995

H-E-B enters 

Midland/Odessa.

H-E-B becomes the first retail company  

to be recognized with the Texas Governors’ 

Award for Environmental Excellence.

H-E-B receives the Clean Cities 

National Partner Award from  

the U.S. Department of Energy.

1999

H-E-B expands its business into Mexico with 

the opening of a new store in Monterrey.

1997
H-E-B introduces the H-E-Buddy mascot. 

Children across Texas are delighted.

2000

Jason Lewis
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tRAininG
At H-E-B, we are committed to providing a learning 

environment for our Partners that enables them to 

deliver the best service to our Customers. We provide 

learning in a variety of formats. We believe the best 

learning is accomplished with a balance of on-the-

job training, learning with others (a coach or a 

manager), and traditional training (instructor-led, 

e-learning, books, etc.).

Whether it’s building technical skills, developing 

language skills, pursuing a career in management, 

strengthening their skills as a leader, or going 

after advanced education, H-E-B offers Partners the 

resources and support they need to be the best and 

achieve their dreams.

LEADERSHiP DEvELoPmEnt
At H-E-B, every leader’s career started somewhere. We 

cultivate an environment where Partners can move up 

through the company from any starting point.

For our stores, we have three leadership training 

programs dedicated to growing future leaders: the 

School of Retail Leadership [SORL], the School of 

Retail Management [SORM], and the Management 

Intern [MI] Program. Partners in these programs go 

through high-level leadership training courses and 

store job skills training, and have many opportunities 

to grow their network with their peers, as well as 

H-E-B’s Senior Leadership Team.

■ SoRL. Designed for college graduates or Partners 

with a minimum of one year of management 

experience, the SORL Program focuses on training 

future Top Store Leaders with a total store 

overview approach.

■ SoRm. The SORM Program is open to current and 

prospective Partners who are committed to careers 

as Department Managers. 

■ mi. The MI Program offers current college students 

the ability to practice the skills they are learning 

in school in a real-world environment over the 

summer.

Through these programs, it can be just a few years’ 

difference between working in an entry-level position 

and working in a position managing 200+ Partners.  

tHE H-E-B ScHoLARSHiP PRoGRAm
H-E-B believes in helping Partners achieve long-

term goals, both personal and professional. Through 

our Scholarship Program, Partners can work toward 

academic degrees while continuing to grow and build 

challenging and rewarding careers with H-E-B. We 

award $300,000 in new scholarships to approximately 

150 new Partners each year.

H-E-B hosts the first Excellence in Education 

Awards celebration in San Antonio. Today, 

H-E-B awards more than $600,000 in cash 

prizes to outstanding educators annually.

2002

H-E-B enters the Houston market in a  

Texas-sized way with large-format stores.

The first Houston store opens at Fountainview and Westheimer.

2001

H-E-B opens its state-of-the-art Quality Assurance Laboratory. 

H-E-B is the only retailer in the U.S. to undertake extensive safety testing of produce and ground beef.

H-E-B receives the “Retail Excellence 

Award” from Supermarket News.

2003
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Giving Back.  
      Helping Here.

For over 100 years, H-E-B has embraced the spirit of Texas — a Texan’s willingness to lend a 

neighborly hand, a desire to stand up for what’s right, and a need to try new things. We call 

it the Spirit of H-E-B, a company-wide spirit of caring, and we feel it as we help out in our 

Communities every day.

Our major community contributions are focused 

on key areas such as hunger relief and prevention, 

education, diversity, disaster relief and recovery, 

health and wellness, the environment, and the arts. 

We have contributed five percent of our pre-tax 

earnings to charitable activities and programs since 

the 1930s, and remain one of the few companies in 

the nation to give at such a level.

tHESE ARE JuSt A FEW WAYS  
H-E-B iS HELPinG HERE:

volunteerism. Our Partners have a strong spirit of 

volunteerism. On any given day, hundreds of H-E-B 

Partners can be found dedicating their time and 

energy to volunteer projects across Texas. Each year, 

our Partners volunteer over 100,000 hours of service 

in Texas communities.

the H-E-B Food Bank Assistance Program. Our 

Food Bank Assistance Program supports 15 food 

banks, which serve over 155 counties and 5,000 

feeding organizations throughout Texas and Mexico. 

In 2009, we donated more than 26 million pounds  

of product and transportation services valued at 

$38.4 million. 

Feast of Sharing Holiday Dinners. Our Feast of 

Sharing Holiday Dinners are the highlight of our 

year-round efforts to combat hunger and malnutrition. 

Open to anyone who wants to enjoy a free meal in a 

warm, family atmosphere, we currently host 25 dinners 

throughout Texas, six in Mexico, and serve more than 

250,000 people annually.

H-E-B’s Excellence in Education Awards. Our 

Excellence in Education Awards honor outstanding 

public school teachers, principals, and school districts 

communitY SERvicE

H-E-B introduces its new “H-E-B Plus!” 

concept store in San Juan, Texas. 

2004

H-E-B ranks 10th in the 

nation among privately 

held companies. 

Ranking is based on $11 billion in 

annual sales, according to Forbes.

H-E-B celebrates 100 

years of serving Texans. 

2005
America’s Second Harvest, the nation’s 

largest charitable hunger-relief organization, 

names H-E-B Regional Retailer of the 

Year for its unwavering commitment to 

combating hunger and malnutrition in  

Texas and Mexico.

2003
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for their dedication and commitment. Awarding more 

than $600,000 in cash grants each year to educators 

across the state, we pay tribute to those educators 

who go the extra mile each and every day to serve 

their students and their communities.

Disaster Relief. With extensive experience from past 

hurricanes Katrina, Rita, Dolly, and Ike, plus other 

emergency events, our industry-leading Emergency 

Preparedness Program aims to ensure our stores are 

prepared and ready to respond to the needs of our 

Customers before, during, and after a catastrophic event. 

We know the best way to help our Partners, Customers, 

and Communities is to keep our stores open as long 

as is safely possible before a storm so Customers can 

get what they need, and be the first stores to reopen 

after a storm so Customers continue to have access to 

food, water, medicine, and other essentials. Our fleet of 

emergency response units such as generators, water and 

fuel tankers, and mobile pharmacy, plus the Eddie Garcia 

Mobile Kitchen, a unique, stand-alone food preparation 

facility, ensures critical services can continue, even in 

the hardest-hit areas of a disaster.

taking care of our Environment. From 2005 to 

2009, our cardboard and recycling efforts have saved 

the equivalent of 7.5 million trees, 4.3 million cubic 

yards of landfill space, 670,000 barrels of oil, and 

238 million kilowatt hours of energy. We also recycle 

aluminum, steel, oil, truck tires, computers, and 

more. In addition to our extensive recycling and waste 

reduction programs, we work actively to conserve 

water, save fuel and reduce harmful emissions, build  

 

greener, more energy-efficient stores, and support 

environmental programs across the state of Texas.

We believe our work to care for the environment 

not only makes us better neighbors — it helps us 

serve our Customers better. By being energy-efficient 

and conserving natural resources, we help our 

communities and create savings we can pass on to  

our Customers in the form of everyday low prices.

Diversity. At H-E-B, each and every Partner is 

responsible for upholding our commitment to diversity. 

Our daily actions value both the differences and 

similarities that make our Customers, Communities, 

and Partners unique. We believe variety adds 

strength to our business, and our supplier diversity 

partnerships allow us to understand the needs of our 

Customers better and contribute to the growth of the 

Communities we serve.  

H-E-B’s good works are legendary in Texas, and  

some even say that our name actually stands for 

“Helping EveryBody.”

H-E-B celebrates 105 years of making 

a difference in the lives of Texans.
H-E-B opens the 

first Joe V’s Smart 

Shop in Houston.

Progressive Grocer 
names H-E-B National 
Retailer of the Year.

H-E-B opens the Temple Retail Support Center, a 
450,000-square-foot warehouse and transportation facility 
strategically located in the Central Texas region.

2010
H-E-B opens Mi Tienda, a fresh,  

new shopping experience for Latino 

Customers in Houston.

Within only two years, Mi Tienda is named Best Hispanic 

Supermarket by the Houston Press.

2006

C E L E B R AT I N G  1 0 5  Y E A R S
O F  M A K I N G  A  D I F F E R E N C E




